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When 


laughs, 
everybody 
in 


laughs! 


You should have seen him 
during Frank Capra’s new- 
est comedy—” Pocketful of 
Miracles”. Better yet, you 
should have heard him. 
He laughed so hard he 
drowned out the dialogue. 


COMING SOON! 
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What made him roar? 
It was Frank Capra’s 
funniest caper—”Pocketful of Miracles“— and 
it'll do likewise for you. 

COMING SOON! 
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USE THESE TEASERS! 


They give you that extra sell by providing an oppor- 
tunity for a personalized “inside” appeal. City’s 


celebrity, wit, columnist or especially dignified per- 
sonage is shown laughing uproariously. Name of 
person is inserted after “When” and your city after 


sie 


n.” Place ads either run-of-paper or one a day well 
in advance of your opening. 
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when 


laughs, 
everybody 
in 


laughs! 


Lucky him! He’s just 
seen Frank Capra’s 
newest picture—and 

the screen's biggest 
laugh-getter 
“Pocketful of Miracles”! 


COMING SOON! 
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IT’S THE FUNNIEST CAPER 
FRANK CAPRA EVER PULLED! 


GLENN FORD _BEITE DAVIS 
HOPE LANGE ARTHUR O'CONNELL 
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All advertising material in this pressbook, as 

/ well as all other newspaper and publicity ma- 
terial, has been approved under the MPAA Ad- 

vertising Code as a self-regulatory procedure 

of the Motion Picture Association of America. 

All inquiries on this procedure, which is voluntarily sub- 
scribed to by the major motion picture companies, may be 
addressed to: Advertising Code Administrator, Motion Pic- 
ture Association of America, 28 W. 44th St., New York 36, N.Y. 


© 1961, United Artists Corporation 
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low price at National Screen: 
ADS 201, 202, 203, 101, 103 
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a doll of a moll 
soft-headed strong-arm boys Pee: 
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GLENN FORD 


Official Billing 


BETTE DAVIS cx 
HOPE LANGE ARTHUR O'CONNELL 


100% 
in 


Frank Capra's 75% 
POCKETFUL OF MIRACLES cc 


co-starring 


Peter Falk |] 
Thomas Mitchell sae 
Edward Everett Horton 
Mickey Shaughnessy 


and guest stars 


David Brian 
Sheldon Leonard 

Screenplay by Hal Kanter and Harry Tugend  35«, 

Based on a screenplay by Robert Riskin 35% 

Story by Damon Runyon 35% 


Produced and Directed by Frank Capra 35% 
Song "Pocketful of Miracles" 


optional % 


by Sammy Cahn and Jimmy Van Heusen optional % 
Panavision® 25% 

Color 25% 

Released thru United Artists 25% 


The Story (Not For Publication) 


New York bootlegger Dave The Dude (Glenn Ford) is making a 
deal with Chicago syndicate overlord Steve Darcey (Sheldon Leonard) 
and has sent Joy Boy (Peter Falk) and Junior (Mickey Shaughnessy) 
to find Apple Annie (Bette Davis), a peddler from whom Dude buys 
an apple every time he wants good luck. 

They find Annie drunk. Her daughter, Louise (Ann-Margret), has 
been living in Spain, under the impression that Annie is really a social- 
ite and Annie has been sending money from kick-backs she gets from 
all Broadway beggars. Now, however, the girl is coming to New 
York with her fiance, Carlos (Peter Mann) and his father, Count 
Romero (Arthur O'Connell). At first Dude is inclined to ignore Annie's 
plight, but a parade of beggars beg him to work some ‘miracle’ for 
their beloved Annie. The insistance of Dude's girl friend, Queenie 
(Hope Lange) tips the scales and Dude sets Annie up in a penthouse 
with a genuine butler (Edward Everett Horton), who is the only 
genuine part of the fraud. Queenie brings top fashion and beauty 
experts in to make Annie over, and the transformation is exquisite to 
eye and heart. Jovial "judge" Blake (Thomas Mitchell) is routed 


from a pool hall and pressed into service as Annie's husband. 


Annie and her daughter are tearfully reunited and spend a week 
together while Dave and his gang are kept busy deflecting the attacks 
of reporters and Darcey's mobsters. When Count Romero asks for 
a reception at which to announce the marriage of his son to Annie's 
daughter, Dave desperately drafts a ballroom full of Runyonesque 
characters to pose as high society. Police interference almost spoils 
the party and when it looks as though no one is coming, Annie decides 
to confess all. At the eleventh hour Dave miraculously arrives not only 
with the "socialites'’ but with the Governor, Mayor, other officials 
and their wives. Annie's triumph is absolute. Her daughter and Carlos 
sail back to Spain, Dave proposes to Queenie, and Annie, now be- 
lieving in miracles, happily goes back to selling apples on Broadway, 
the miracle street. 


(Running Time: 136 Minutes) 


The Cast 


MONEE SOOO NS ee hoe eee ee Glenn Ford 
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Re es teh Soc, ee Se oka, Peter Falk 
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need Ne... i, an ae a Jerome Cowan 
so ET eek BEES eee os MRE he gk oe 4 Fritz Feld 
POWAY o.oo: ci uae ieee 2a Se eee © Benny Rubin 
Production Staff 

froduced and: dirseted by ..33.3).:...0400 te). aoe Frank Capra 
CA so he re ies ung Hal Kanter, Harry Tugend 
Based on a screenplay by 2000 oooooccccceccccscesesscseseeseseees Robert Riskin 
a. ae ae We Beets: SR Peet UMN oa Damon Runyon 
Director of Photography .......... An eatin: Robert Bronner, A.S.C. 
Music Scored and Conducted by 200... Walter Scharf 
ote BNR eae aed aati meter Coe eee OES ps Frank P. Keller, A.C.E. 
Sound Recording 20.0.0... Hugo Grenzbach, Charles Grenzbach 
Part Direction.) oo. an. Hal Pereira, Roland Anderson 
Makeup Supervision 2000s Wally Westmore, S.M.A. 
PNR a By OE ke eg See Panavision 


Song "Pocketful of Miracles'' by Sammy Cahn and Jimmy Van Heusen 
Panavision®; Color; Released thru United Artists 
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‘Pocketful of Miracles’ 


apra’s Rollicking Film With Big Name Cast 


Still PM-ART-1 


i] 
Mat 3C 


Famed Saturday Evening Post illustrator Douglas Crockwell here depicts some of the Runyonuts 


in “Pocketful of Miracles,”? opening 


at the 


ee ee eee o AL TEITC 2 we te we eee 


Theatre, through United Artists 


release. Left to right are Peter Falk, Mickey Shaughnessy, Hope Lange, Glenn Ford, Bette Davis, 
Edward Everett Horton, Thomas Mitchell and Arthur O’Connell. Frank Capra produced and 
directed the comedy, which is in Panavision and Eastman Color. 


Ford Stars In, Co-Produces 
Laff Film To Open ‘Pocketful of Miracles’ 


Heart-Warming 


(Advance Production Story) 
“Pocketful of Miracles,” the 


wackiest, most heart-warming Cin- 
derella story ever to burst, like a 
joyous rocket, out of Hollywood, 
opens... at the tes sae Theatre, 
through United Artists release. 
Filmed in Panavision and Eastman 
Color, the comedy, produced and di- 
rected by Frank Capra, is in his 
great tradition of movie magic for 
which he has won three Academy 
Awards. It is based on a story by 
Damon Runyon and stars Glenn 
Ford, Bette Davis, Hope Lange, 
Arthur O’Connell and co-stars Peter 
Falk, Thomas Mitchell, Edward 
Everett Horton and Mickey Shaug- 
nessy. 

For his latest miracle, Capra rubs 
a magic lamp—in this case a shiny 
red apple—and lo! we have... 

Glenn Ford, as Dave the Dude, 
buying an apple a day for gambler’s 
luck, from 

Bette Davis, as Apple Annie, a 
Broadway character who writes 
phony society letters to her daught- 
er in Spain until the girl’s immi- 
nent arrival causes 

Hope Lange, as Queenie, Glenn’s 
girl-friend, and more than a few 
Broadway guys and dolls with 
hearts of gold, to transform Bette 
into the grandest society doll of 
them all. 

This warm-hearted screenplay, 
with emphasis on the heart, was 
written by Hal Kanter and Harry 
Tugend, based on Robert Riskin’s 
original screenplay, and puts the 
Runyon classic on wide screen for 
the first time. To keep the authentic 
Times Square setting of the thirties, 
art director Hal Pereira recreated 
yesterday’s Manhattan on five huge 
sound-stages and virtually all the 
city blocks of one of Hollywood’s 
most famous set-cities. 

Academy Award winner Edith 
Head designed the women’s ward- 
robes; Betty Davis’ costumes alone 
cost $25,000. Of it, $24,999.85 was 
spent on the evening dresses, furs, 
negligees and daytime costumes she 
wears as a wealthy socialite in the 
second half of the film. As Apple 
Annie, Bette dresses in ragged 
sweaters, skirts and a floppy hat 
from Edith’s wardrobe bin marked 
“Beggars — Women.” The fifteen 
cent charge? An extra pair of shoe 
laces for the high button shoes in 
which Bette dances a jig. Yes, you 
read us right. 


“Pocketful of Miracles” is chock 


full of surprises to delight up the ‘ 


screen ... You'll have to see it to 


belove it. 
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Glenn Ford, national box-office 
champion of 1958 and consistently 
at the top of every exhibitor and 
audience poll, makes a pocketful of 
news with “Pocketful of Miracles,” 
OPENING 2/40 agus atythemwaameer... 
Theatre, in Eastman Color and 
Panavision. Starring Ford, Bette 
Davis, Hope Lange, Arthur O’Con- 
nell and co-starring Peter Falk, 
Thomas Mitchell, Edward Everett 
Horton and Mickey Shaughnessy— 
the comedy is a United Artists re- 
lease. With this all star, all for fun 
telling of a classic Damon Runyon 
tale, Ford enters the ranks of pro- 
ducer-dom for the first time, team- 
ing with veteran fun-maker Frank 
Capra, who also directed “Pocket- 
ful of Miracles.” 

Born Gwyllyn Ford in Quebec, 
Glenn came to California when he 
was eight and at Santa Monica 
High school the boy’s histrionic tal- 
ents were developed. His first pro- 
fessional acting job came a year 
after graduation when, in 1935, 
Herman Shumlin restaged “The 
Children’s Hour,” and cast Ford in 
a part—with the additional chores 


in “Pocketful of Miracles,” opening 


of assistant stage manager. (“Some- 
body had to go for sandwiches,” he 
remembers. ) 

Subsequent roles with a little 
theatre group brought him to the 
attention of Hollywood scouts, and 
shortly thereafter his spectacular 
career before the cameras began. It 
flourished from the start and grew 
with his performances in “The 
Adventures of Martin Eden,” “So 
Ends Our Night,” “Desperados” 
and “Destroyer.” In 1942 he enlist- 
ed in the Marines, resuming his 
career in 1945, after World War IJ, 
with two outstanding roles. One was 
opposite Rita Hayworth in “Gilda,” 
and the other, prophetically in “A 
Stolen Life,” opposite his present 
co-star, Bette Davis. Since then he 
has been one of film-land’s busiest 
actors, with a distinguished list of 
films to his credit, including 1954’s 
sensational “Blackboard Jungle,” 
then “The Teahouse of the August 
Moon,” “3:10 To Yuma,” “Don’t 
Go Near the Water,” “Cimarron,” 
“The Four Horsemen of the Apoca- 
lypse” and now “Pocketful of 
Miracles.” 


(Use of this art restricted to publicity only. Use in paid advertising is expressly forbidden.) 
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(General Advance) 

“Pocketful of Miracles” is the 
newest movie-magic to arrive in 
aNd PI OPENSh es... ees at 
Re Fe he Theatre, through 
United Artists release. Filmed in 
Panavision and Eastman Color, the 
comedy stars Glenn Ford, Bette 
Davis, Hope Lange, Arthur O’Con- 
nell and co-stars Peter Falk, Thomas 
Mitchell, Edward Everett Horton 
and Mickey Shaughnessy. All this 
plus a host of favorites guest star- 
ring in this all star, all for laughs 
caper by a Capra called Frank. 


cece seve 


The man who last gave us “A 
Hole In The Head” now offers this 
classic Damon Runyon yarn, played 
against that most celebrated state 
of mind: Broadway in the late 
thirties! Here gangster Glenn Ford, 
girl-friend Hope Lange and the 
screwiest bunch of Runyonuts 
Frank Capra has ever gotten on the 
screen at one wonderful time, man- 
age to transform a rag-bag of a 
peddler into the grandest society 
,doll in New York. She’s the legend- 
ary Apple Annie, and Bette Davis 
plays the part up to the heart in 
her most unusual and unexpected 
characterization of a varied and 
distinguished career in films. 


Still PM-82 


Annie’s Apple On 
Runyon’s Broadway 


“Pocketful of Miracles,” opening 
at the Theatre, 
through United Artists release, is 
set against the backdrop of two ot 
the most cherished elements in 
Gotham’s mythology: Apple Annie’s 
famous apple and Damon Runyon’s 
zany Broadway. Filmed in Panavi- 
sion and Eastman Color, the com- 
edy stars Glenn Ford, Bette Davis, 
Hope Lange, Arthur O’Connell and 
co-stars Peter Falk, Thomas Mit- 
chell, Edward Everett Horton and 
Mickey Shaughnessy. Three time 
Academy Award winner Frank 
Capra produced and directed. 

Based on Damon Runyon’s classic 
story, “Madam La Gimp,” the 
screenplay by Hal Kanter and 
Harry Tugend, based on Robert 
Riskin’s original adaptation, retains 
the fairy-tale atmosphere of the 
story, still set in New York’s early 
1930s — and Capra’s pacing and 
mood recreate the original flavor of 
the Runyon apple. Here are all his 
improbable guys and dolls, with 
Bette Davis as the most famous of 
them all: Apple Annie, the rag-tag 
Broadway gypsie who is trans- 
formed into a Runyonesque Cin- 
derella by the oddest assortment of 
soft-souled, hard-headed hoods and 
beggars that ever broke your heart. 

“The screen,” Mr. Capra has 
maintained for 40 years, “was con- 
ceived in magic, and dedicated to 
the proposition that all men want 
to be entertained.” 


eeeeeeee AL LMC seer svee 


Mat 2A 


Glenn Ford co-stars with Bette Davis, Hope Lange and Arthur 
O’Connell in Frank Capra’s new comedy “Pocketful of Miracles” 


opening ...... Atte: nussccc: one re 


Theatre, through United Artists. 


Filmed in Panavision and Eastman Color, the film was co-produced 


by Ford and Capra. 


Mat 3A 


Al Hirshfeld, drawing board Boswell of show business, here caricatures the principal players 


. Theatre in Eastman Color and 


Panavision. The United Artists release stars, left to right, Hope Lange, Thomas Mitchell, Bette 
Davis, (in her dual role) Peter Falk, Edward Everett Horton, Mickey Shaughnessy and Glenn 
Ford. Frank Capra produced and directed. 


Old Grey Stallion 
Is What He Used to Be 


Frank Capra, whose loyalty to old 
friends is a legend in Hollywood, 
opens his heart to four-footed actors 
also. Casting “Pocketful of Mira- 
ClesiaOpening ist snidss ss. at the 
| ones Theatre, through United 
Artists release, Capra remembered 
Jim, a 24-year old stallion, who, in 
his prime, appeared “in support” of 
the top stars, including Ronald 
Coleman in Capra’s classic “Lost 
Horizon.” By the time Jimmy Stew- 
art starred in “It’s a Wonderful 
Life,” the horse’s career had faded, 
but Capra faithfully inserted a 
walk-through for his friend, who, 
after all, had been as close to the 
stars as horses get. 

Now, in “Pocketful of Miracles,” 
Jim, uncertain of gait, cannot even 
walk-through, and stands hitched to 
a fruit wagon a long way from the 
west and, you should pardon the 
expression, the hay-day of his ca- 
reer. This time he appears in sup- 
port of Glenn Ford, Bette Davis, 
Hope Lange and Arthur O’Connell 
—and will be seen for the first time 
in Eastman Color and Panavision. 

“Jim started before we had a 
pension plan,” Capra says. “I’m 
glad we had work for him. It’s his 
last role though. Jim is one actor 
who will really be put out to pas- 
ture! And he owns the pasture!” 


Mat IC 
Hope Lange co-stars with Glenn 
Ford, Bette Davis and Arthur 


Still PM-102 


O’Connell in Frank Capra’s 
“Pocketful of Miracles,”? which 
opens in Eastman Color and 
Panavision at the 
toe Theatre, through United 
Artists release. 


Hope Lange Cast 
As Runyon ‘Doll’ 


Here comes Hope Lange! As The 
First of the Red Hot Mammas in 
“Pocketful of Miracles,’ opening 
at the Theatre, 
through United Artists release, the 
blond and beautiful actress really 
“comes on,” establishing herself, 
after seven top movies, as a screen 
star to be rated among the most 
talented and versatile. Playing op- 
posite Glenn Ford, Bette Davis and 
Arthur O’Connell, Hope makes the 
most violent departure from her re- 
cent role of a lady psychiatrist in 
“Wild in the Country,” playing the 
hard-boiled, soft-hearted, shimmy- 
dancing doll among the assorted 
guys and dolls in Frank Capra’s 
production of “Pocketful of Mira- 
cles,” Damon Runyon’s classic 
Broadway fairy tale. 

Hope made her professional de- 
but on Broadway when she was a 
pretty little twelve year old, but 
her family decided to let her grow 
up out of show business. Recogniz- 
ing Hope’s talent, they sent her to 
Lodge Professional High School in 
New York and while there she was 
a part-time model, also studying 
dance with Martha Graham. After 
graduation she attended Reed Col- 
lege where she studied drama and 
dancing, then came back east to at- 
tend the Barmore Junior College. 
Now she was ready to return to the 
world of entertainment. 

Starting as a dancer on Jackie 
Gleason’s TV show, she soon began 
appearing in dramas, and as a re- 
sult she was signed for the movie 
“Bus Stop.” Since then, Hope has 
appeared in “Peyton Place,” “The 
Young Lions,” “In Love and War,” 
“The Best of Eeverything” and now, 
as Glenn Ford’s hard-hitting and 
hard-loving girl-friend Queenie, in 
“Pocketful of Miracles.” 
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Costly Costumes 


For “Pocketful of Miracles,” 
OPENING) arias Atathiensecnss os: ore 
Theatre, through United Artists re- 
lease, two time Academy Award 
winning costumer Edith Head has 
dressed extras in priceless gowns 
once worn by Marlene Dietrich, 
Carole Lombard, Hedy Lamarr and 
other stars of the era portrayed in 
this new Frank Capra comedy. Star- 
ring Glenn Ford, Bette Davis, Hope 
Lange and Arthur O’Connell, it was 
filmed in Eastman Color and Pana- 
vision. 

In addition to these priceless 
gowns from the ace stylist’s fabu- 
lous collection, Miss Davis wears a 
$25,000 costume newly created by 
Miss Head. The star also wears a 
tattered, battered bundle of rags 
which Miss Head had to admit was, 
in its own way, also priceless. Bette 
plays the most famous Cinderella of 
them all, Apple Annie, Damon Run- 
yon’s rag-tag Broadway Gypsie, 


Bette Beggar to Beauty In 
‘Pocketful of Miracles’ Role 


A catalogue of Bette Davis per- 
formances is a record of consistent- 
ly outstanding portrayals by an 
earnest, sincere craftsman. Among 
her many honors are two Academy 
Awards and among her credits are 
some of the most memorable roles 
in stage and screen history. Now 
she has topped this fabulous career 
with her delightful personification 
of Damon Runyon’s most famous 
doll, the rag-tag Broadway gypsie, 
Apple Annie, in Frank Capra’s fun- 
filled “Pocketful of Miracles.” 
Opening Ais UNE ae coverare fs 
Theatre, through United Artists re- 
lease, the Eastman Color and Pana- 
vision comedy co-stars Glenn Ford, 
Hope Lange and Arthur O’Connell. 

Although her present triumph is 
the most lovable rags-to-riches fairy 
tale the world knows, Miss Davis’ 
own story is not such a Cinderella 
story. Hers was not an overnight 
transformation from unknown to 
star. Her success came through a 
combination of perserverance and 
that somewhat rare commodity, in 
its pure form: talent. At 16, Bette 
enrolled at the John Murray Ander- 
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Still PM-80 


son dramatic school in New York 
and later, through dedication and 
hard work, won a scholarship. Some 
time passed before she appeared in 
a bit part in a play prophetically 
called “Broadway.” Bette then 
made her first New York appear- 
ance in “The Earth Between,” with 
the Provincetown Players, receiving 
notices which brought her the 
chance to play Ibsen repertory. Still 
unable to crack the hard shell of 
Broadway, however, Bette spent a 
season as an usherette. (“One way 
or another I was determined to stay 
in the theatre,” she comments.) 
Finally the actress opened in New 
York again in “Broken Dishes.” 
“The Solid South” followed and 
during its run she was signed to a 
three month Hollywood contract. 
Fame at last? Not quite. No one 
was impressed and her option 


lapsed in a year. About to return to 
New York, she was cast at the last 
minute and at his own suggestion as 
George Arliss’ leading lady in “The 
Man Who Played God.” After that 
nothing ever stopped Bette Davis. 
She co-starred with Leslie How- 


Mat 2C 


Three-time Academy Award winner Frank Capra directs a scene 
for his new comedy, “Pocketful of Miracles,”’ which opens... ... 
Ab theese .. Theatre, through United Artists release. Starring 
Glenn Ford, Bette Davis, Hope Lange and Arthur O’Connell, the 
film, based on a Damon Runyon tale, is in Eastman Color and Pana- 
vision. Together with Mr. Ford, Capra also produced the comedy. 


‘Pocketful of Miracles’ 
Is Latest Capra Caper 


When a California avocado officer in the first World War and 
rancher named Frank Capra was in the topsy-turvy world he came 
persuaded to make another movie, back to, found himself somehow 
mail began to pour in from fans all | Working as a prop man, film cutter 
over the world who feared that the 204 finally gag man in the then 


master movie magician had retired happy-go-lucky _ film industry. He 
directed eight silent quickies before 


successfully leaping the sound bar- 
rier in 1928. In 1930, “Ladies of 
Leisure” made a star of Barbara 
Stanwyck and a first rank director 
of Capra. He won his first Academy 
Award for the memorable “It Hap- 
pened One Night,” the second for 
“Mr. Deeds Goes To Town” and his 
third Oscar for the movie many still 
maintain is the most hilarious com- 
edy ever filmed: “You Can’t Take 
It With You.” Other Capra classics 
were “Lost Horizon,” “Mr. Smith 
Goes to Washington,” and “Meet 
John Doe.” The list is endless and 
the lift they give—priceless. 


after filming “A .Hole In The 
Head.” Not so. “Pocketful of Mira- 
cles” is Capra’s most ambitious film 
in forty years of fun-making and 
two pensucststiver Bteithereseavcsss 
Theatre, through United Artists re- 
lease. Starring Glenn Ford,—with 
whom he produced the comedy— 
Bette Davis, Hope Lange and Ar- 
thur O’Connell, the Eastman Color 
and Panavision romp was directed 
with the same heart-happy Capra 
Touch which has won him three 
Academy Awards. 

A graduate engineer, the Italian 
imigrant served as an army artillery 


Still PM-36 Mat 2D 
In “Pocketful of Miracles,” opening .... . cio seine cess css scele 
Theatre, through United Artists, the story calls for Bette Davis 
to be transformed from Broadway beggar Apple Annie to a 
beautiful society matron. Here Fritz Feld, left, contemplates the 
task ahead as a be-wigged Bette stands forlornly among her co- 
stars: Mickey Shaughnessy (in T-shirt) Peter Falk, Glenn Ford 
and Hope Lange. Film, produced and directed by Frank Capra, 
is in Eastman Color and Panavision. 


ard in “Of Human Bondage” and 
her startling performance in this 
unsympathetic role was acclaimed 
a masterpiece. The next film for 
Bette was “Dangerous” for which 
she won her first Academy Award. 
The second Oscar was presented for 
the never-to-be-forgotten “Jezebel,” 
after which Bette was considered 
the screen’s first actress. A series of 
absolutely brilliant performances 
followed, including “The Sisters,” 
“Dark Victory,” “Juarez,” “The Old 
Maid,” “The Private Lives of Eliza- 
beth and Essex,” “All This And 
Heaven, Too,” “The Letter,” “Now, 
Voyager,” “The Corn is Green” and 
“All About Eve.” 

Recently she toured the country 
for two years in “The World of 
Carl Sandberg,” which later opened 
on Broadway. Following filming of 
“Pocketful of Miracles,” in which 
she “owns” Broadway, Miss Davis 
opened on that legendary street 
once again in Tennessee Williams 
“Night of the Iguana,” proving that 
she really does- 


Shaughnessy Gets 
Co-Starring Role In 
Capra’s New Film 


Michael Shaughnessy’s son Jos- 
eph never had a chance. “With my 
mug,” he grins, “I got tagged Mick- 
ey before I could walk.” Now walk- 
ing on Damon Runyon’s mythical 
Broadway, in “Pocketful of Mira- 
cles,” Mickey co-stars with Glenn 
Ford, Bette Davis, Hope Lange and 
Arthur O’Connell. The Eastman 
Color comedy opens ....... feral 
| ARE EEN Theatre, through 
United Artists release. It was filmed 
by producer director Frank Capra, 
in Panavision. 

A post-war phenomenon, Mickey 
describes himself as “ .. . an earn- 
est comic,” and has worked hard 
on the night club circuit to develop 
his faultless timing. After eleven 
years touring the country, a Holly- 
wood talent scout caught his act 
in Boston and had him cast as Judy 
Holliday’s brother-in-law in “The 
Marrying Kind.” Later he appeared 
in “Designing Woman,” and then 
bounced happily from personal ap- 
pearances including New York’s 
Copacabana, to movie roles portray- 
ing a variety of hearty hoods and 
hooligans in hits including “Don’t 
Give Up The Ship,” “The Adven- 
tures of Huckleberry Finn,” “North 
to Alaska,” “The Big Bankroll,” 
“Dondi,” “The Sheepman” and 
“Don’t Go Near The Water.” 

The last two mentioned starred 
Glenn Ford, with whom Mickey is 
again teamed in “Pocketful of 
Miracles,” playing a short-on- 
brains, long-on-patience Broadway 
character with the unlikely name— 
for the 6 foot, 200 pound Irish 


actor—of “Junior.” 


Crooked Leonard 
Not Straight Yet 


Although it seemed that Sheldon 
Leonard had abandoned his “life of 
crime,” there is still a crooked bone 
in the body of the screen’s peren- 
nial gangster. The veteran of over 
140 movies appears in a hilarious 
guest shot as a prohibition gang 
boss in Frank Capra’s “Pocketful 
of Miracles,” opening ......... at 
the . Theatre, through 
United Artists release. Filmed in 
Panavision and Eastman Color, the 
comedy stars Glenn Ford, Bette 
Davis, Hope Lange and Arthur 
O’Connell. 

Now producing and_ directing 
“The Danny Thomas Show” on TV, 
Leonard has his reformed fingers 
in other television pies as well, in- 
cluding “The Real McCoys,” “The 
Andy Griffith Show,” “The Dick 
Van Dyke Show” and “The Joey 
Bishop Show.” That’s a lot of show 
business for the writer-producer- 
director whose acting was always 
a crime. 

From 1944 until he entered TV 
in 1951, Leonard appeared on near- 
ly every top radio program. From 
1931 to 1939, when Hollywood 
called, he acted on Broadway in 
many hits (“. .. and a few flops!) 
including “Three Men on a Horse” 
and “Kiss The Boys Goodbye.” 


Still PM-88 Both on Mat 3B 
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In essence Bette Davis may be said to play a dual role in Frank Capra’s “Pocketful of Miracles,” 


Eastman Color and Panavision comedy which will open 


iaeatiene tens. 
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Theatre 
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through United Artists release. On left she is shown as a bedraggled old woman who sells apples, 
while on the right she is a “sophisticated society matron.” The transformation is called for by 


the unexpected visit of her long absent daughter. 


Brief Biogs 


THOMAS MITCHELL, who has been around show busi- 


ness longer than some of his most ardent fans have been around at 
all, now adds a delightfully unique characterization to his gallery 
of distinguished and award-winning roles in Frank Capra’s “Pocket- 
ful of Miracles,” a United Artists release in Eastman Color and 
Panavision. He plays the jovially bombastic “Judge” who goes 
from poolroom to penthouse, posing as Bette Davis’ society hus- 
band in this most famous Cinderella tale told on Damon Runyon’s 
mythical Broadway. This film marks Mitchell’s third for Capra, 
first of which was the memorable “Lost Horizon.” “Mr. Smith 
Goes To Washington” was the other. The versatile actor’s other 
films include *’Stagecoach” for which he received Hollywood’s 
Academy Award; “Gone With The Wind,” “High Noon,” “The 
Long Voyage Home” and his most recent, “By Love Possessed.” 
Frequently he appears on TV where he has won this medium’s 
highest honor also: the “Emmy” for outstanding actor of the 
year. On stage Mitchell has won the “Tony,”—top legit prize— 
and the Donaldson Award. 


Still PM-86 Mat 1B 
Thomas Mitchell 


ARTHUR O'CONNELL's film career zoomed him to 


stardom following his Academy Award nomination for “Picnic.” Now, in 
“Pocketful of Miracles,” opening ........... atuthe:2iReeece Theatre, 
through United Artists release, he co-stars with Glenn Ford, Bette Davis 
and Hope Lange in Frank Capra’s Panavision and Eastman Color comedy. 


O’Connell’s first movie was Orson Welles’ “Citizen Kane,” but his screen 
career was interrupted by World War II. After his discharge in 1945 he 
toured the country playing Shakespeare, then joined the New York com- 
pany of “Anna Christie.” When the TV industry beckoned he accepted 
roles on top shows such as “Studio One,” “Philco Playhouse,” “Omnibus,” 
“Kraft Theatre” and several Max Liebman spectaculars. Playwright Wil- 
liam Inge saw O’Connell and offered him a key role in his Broadway pro- 
duction of “Picnic,” which the actor later repeated in the movie version. 


Still 97 


Arthur O’Connell Miracles.” 


PETER FALK's role in “Pocketful of Miracles” will surprise 
you. The United Artists release, which opens at the 
AO i Theatre, co-stars Pete in another gangster part, but 
this joyous “Joy Boy” is a far ery from his many TV villains, such 
as those on **The Untouchables” and that of Abe Reles in ‘‘Murder, 
Inc.,” for which he won Hollywood’s 1961 Academy Award nomi- 
nation. Not until Frank Capra assigned him the role of Glenn 
Ford’s Runyonesque henchman in his Eastman Color and Pana- 
vision fun-fest was Falk’s comic talent fully tapped. Certainly 
neither Governors Lodge or Ribicoff of Connecticut recognized it 
when Peter was efficiency expert for them, before the acting bug 
bit. But Eva LeGallienne, with whom he wisely decided to study, 
encouraged Falk and sent him to New York in 1955. Less than a 
month later he was appearing in O’Neill’s ““The Iceman Cometh,” 
and later made his Broadway debut opposite Siobhan McKenna 
in “Saint Joan.”’ Since then he has played on and off Broadway, 
on every major TV show and made four other hit movies before 


Following Arthur’s “Oscar” nomination for his part, excellent offers began 
to pour in, some of which he accepted. These include “Solid Gold Cadil- 
Mat 1A lac,” “Bus Stop,” “Anatomy of a Murder” and now, “Pocketful of 


co-starring in “Pocketful of Miracles.” 


Mat 1E 
Edward Everett Horton 


Still PM-104 


Still PM-92 
Peter Falk 


Mat 1D 


EDWARD EVERETT HORTON's 
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acterization is an oddball butler who “. . . loves Cinderella stories.” And 
it is the most celebrated Cinderella of all whose tale he helps to tell in 
Frank Capra’s version of Apple Annie’s “magic” transformation from rag- 
tag Broadway gypsie to society’s grandest doll. “Pocketful of Miracles” 
OPENS Isat ees at thes ose. thes Theatre, starring Glenn Ford, Bette 
Davis, Hope Lange and Arthur O’Connell, with Horton co-starred. The 
United Artists release is in Eastman Color and Panavision. The comedy 
marks Horton’s third movie with Capra. First was the memorable “Lost 
Horizon” and later “Arsenic and Old Lace.” The veteran actor began his 
53 years in show business in the chorus of a Gilbert & Sullivan company 
and played “legit” for 13 years before making his film debut. Some of his 
many stage appearances were in “Never Say Die,” “The Nervous Wreck,” 
“Clarence,” “Beggar on Horseback,” “Lilac Time,” “Smilin’ Through,” 
“The Rear Car” and “The First Year.” Early movie successes were “Top 
Hat,” “Gay Divorcee,” “Ruggles of Red Gap,” “Holiday” and “Here 
Comes Mr. Jordon.” When TV opened up still another door, Horton 
stepped nimbly through to appear on the first and best television shows 
produced. He still alternates between stage, movie and TV performances. 
The only thing he refuses to try, he says, is retirement. 


latest madcap char- 
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APPLE STUNTS 


Contact a fruit wholesaler and make a deal with him for a 


large quantity of apples to use in your ballys and displays. 
You can offer him publicity, posted credits . . . or you can 
set the promo with outlets such as markets and fruit stands in 


return for guest tickets and displays around your theatre. 


Here are some uses for the apples: 


LOBBY DISPLAY: Have a tremendous bin of apples in 


your lobby (you can fake the bottom, using only the top layer of 
apples) and plan the rest of the display around it. Front of bin should 
feature large blow-up of Crockwell art (Still PM-ART-1) with the 
apple painted bright red. Hang apples from string all around lobby, 
just out of reach of your tallest patrons. Hang them over the candy 
counter also, and under the marquee. Sell candy-apples at your con- 
cession. Apples are your gimmicks: they’re small, cheap, practical 
and they arouse curiosity. On matinee days you can set a ducking- 
for-apples contest in the lobby. Copy to cover reads: We're..having 


Hallowe'en in ............ (month)............ ; Just one of the many miracles 


in "Pocketful of Miracles.’ Coming next. 
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APPLE GIVEAWAY: During run of your previous at- 


traction have a “surprise night” and give apples to patrons as they 
leave the auditorium. Tag apples with credits and playdate for 
“Pocketful.” Don’t give them to incoming patrons, or you'll have 


floors of cores. 


STREET BALLY: Dress a model as Apple Annie, following 
Bette Davis’ rag-bag makeup as closely as you can, and have her 
distribute apples in front of your theatre the day before opening. 
You can replenish her apple basket easily this way, and the apples 
will not have to be tagged with playdate material: your theatrefront 


can tie in the stunt. Use another street bally for away-from-theatre 


activity. » 


NEWSPAPERS, RADIO, TY: Send your Apple Annie 


through the city rooms to the entertainment editors of all your news- 
papers. Have her take the longest route there once inside the building, 
stopping at as many desks as she can to ask the way. She presents your 
contacts with apples, properly tagged with playdate and credits, a set 
of stills, your stories, invitations to screening—if you are having one 
—and whatever else you ordinarily bring yourself. You can accom- 
pany her if you think it best, but that will give the gag away before 
she gets where she is going. Alone, she should know enough about the 
film to discuss it with paper personnel whose curiosity is piqued 
enough to ask about it. It’s best not to combine this stunt with the 
street bally; have your. newspaper Annie driven to each place by a 
theatre employee, to be sure she keeps a schedule and nothing happens 
to the apples and material on the way there. Keep it all in the car. 
This way she can cover radio and TV stations the same 
way, the same day . . . visiting program directors. Follow up with 
an apple a day to everyone she visits, for a week, to keep them re- 
minded. Apples can be mailed or delivered, with tagged messages 
about your coming attraction, as a painless method of planting more 
stories, or to get coverage for other stunts around town. Call on the 
program managers of the stations later and try to set appearances of 
Apple Annie on a local show She can give away other “prizes” or 


» 


guest tickets, as well as apples. 


MARKET DISPLAYS: 


supermarkets, grocery stores, delicatessens—set displays of apples in 


Wherever apples are sold — 


the windows and in store, together with apple cider, candy apples, 


apple-pies . . . 
playdate. If you have lucky number contest, leave coupons on check- 


and movie material. Be sure storekeepers feature your 


out counters or at the display. 
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Merchant Tie-Ups to Make A ‘Miracle Mile 
Of City’s Leading Boulevard Or Shopping Center 


Contact all of the merchants on a shopping street in your downtown area, or at a shopping center, and get their coopera. 
tion in setting “Pocketful of Miracles” day—or days. Idea is to have bargains on merchandise in all cooperating stores. 
tying in this “miracle” with title of film. All stores should have movie-material and playdate information in windows as 
well as point-of-sale displays. They should all be printed on the same kind and color of stock, so shoppers can identify 
cooperating stores upon sighting the displays. Call the street you tie in “Miracle Mile” (many cities already have a section 
so named, thus making the tie-in easier) and urge the merchants to advertise this promotion in their regular ads; spot it in 
your own, and post announcements of the event on a 40 x 60 out front of your theatre, and in the lobby. Here are some 
ideas for tie-ins you can set: 


JEWELRY STORES: Use stills PM-96 (Bette Davis), PM-99 (Ann-Margret) and PM-109 (Hope Lange). 
FLORISTS: Use stills PM-105 (Ann-Margret) and PM-113 (Hope Lange). 


CLOTHING STORES: Gag still of Glenn Ford in his Dave-The-Dude duds will draw attention and point up 
the fun natureof the film. Use stills PM-15, 83, 85, 106, 114 and others. Your tie-in copy can read: 


This was Dave The Dude’s style on Damon Runyon’s Broadway—and on Glenn Ford it looks good—in Frank 
Capra’s “Pocketful of Miracles.” But how would Dave’s Duds look on you?? Better stick to today’s fashions. 
We've got the styles for you. Come in now and see them. Then go to the Bijou and see ‘Pocketful of Miracles.” 


Set posters and accessories in windows with the stills and offer guest tickets with purchase of every suit or coat. 


On a mannequin in the same window the store manager can baste a breast pocket of red or yellow felt on the suit—witl 
copy announcing that one of the pockets of one of the suits in the store is a “Pocketful of Miracles.” The customer trying 
it on and finding the proper certificate or identification in this pocket wins the suit. The management of the store will wan 
to reserve the right to decide what days the store will go along on his stunt, and to try on clothing that is obviously the custom 
er’s size—and none other. The publicity gained by the store on a stunt like this should make the inconvenience worth while 


Where There’s (Cigar) Smoke There’s (B.0.) Fire 


Glenn Ford, Peter Falk, Thomas Mitchell and others smoke cigars in “Pocketful” and look good doing it. There are 
many stills you can use to make a tie-in, and there is a public relations firm ready and more than willing to work 
with you to blanket your city with window and point-of-sale displays in all stores where cigars are sold. 


The Cigar Institute of America has worked with United Artists before. It’s goal is to promote cigars and ours is to sell 
tickets. By contacting your local representative of the C.I.A. you can place sniped stills and posters in cigar, drug, candy 
and grocery stores everywhere. This is a lot of valuable extra exposure. It may cost you guest tickets for the cooperat- 
ing merchants but the promo can also get you a few boxes of cigars for giveaways at screenings. In fact, you might call 
such special shows “Smoke Screenings.” 


For this tie-in, you can use Ford star stills PM-82 (Mat 2A) on page 8 and also stills PM-50 & 56. Have your sign shop 
mount these prints on 10 x 12 boards for counters, larger ones for windows—according to the cooperation you get. Offer 
larger merchants one of the contests outlined on these pages. This stunt is as big as you want it to be. 


For the representative in your area, contact: Stan Kolker, Cigar Institute of America, 1270 6th Ave., N.Y., N.Y. 


BAKERIES: 


ful,’ especially the Crockwell main art with stars and co-stars walking out of the big apple. Plant movie 


Bakeries all over town will go for a tie-in between apple-pies and the apple-art on “Pocket 


material in windows of chain bakeries and grocery stores in your city, together with all apple products (pies 
cakes, turnovers ... ) The windows will be fun-filled, and the exposure excellent. 


SUPER MARKETS: © Work with a chain on the familiar promo of imprinting shopping bags wit 
theatre copy. It can read simply: This is a bag full of miracles and | got it at Smith’s Supe 
Market. See “Pocketful of Miracles’ at the BijouTheatre. You can make these bags available at thi 
check-out counters—and combine them with a lucky number contest if you wish . . . awarding merchandise anc 
cuest tickets to holders of bags with lucky numbers printed on them. Post winning numbers at theatre anc 
in windows or points-of-sale in the stores only after all the bags have been distributed. The cooperatin; 


merchants should mention the free shopping bags in their advertising, whether or not you set the contest 


Use National Magazines 
To Publicize ‘Pocketful’ 


You have plenty of magazine breaks to work with for 
displays on this one: Look, Cosmopolitan’ and 


Newsweek were out when this pressbook was being 


BETTE 
PLAYS APPLE ANNI 


made—with Esquire and Life coming up. They should 
be on the stands by the time you get this information. 


Also look for the November 11, 1961 issue of Saturday 
Review and the December issue of the new Show 


COSMOPOLITAN 


magazine. 


Make posters and. displays for use out front of your 
theatre, in your lobby and in connection with your 
merchant tie-ins all over town. We have made an 8 x 10 
black and white still which you can enlarge to 40 x 60 
size, or larger, for convenient display. It features the 
three layouts which were ready. Be sure you get the 
rest of them, however, and have your sign shop make 


up attractive displays of them ALL—to let your public 
RANK CAPRAS 


Pocketful 
of Miracles 


know how well received “Pocketful of Miracles” has 


been around the country. 


Order the still at right by number from: 
National Screen Service. Still PM-X-7. 


ee ee eT Ee 
Tell ‘Em With Telephone About ‘Pocketful of Miracles’ 


PM-X-| PM-X-2 PM-X-3 


For a sure stopper set up a table in your outer lobby under a display of these stills. Enlarge them and 
frame with tinsle and sequins, or other attention-getting material, and top with copy reading What 
Does Peter Falk Hear To Cause These Reactions? Pick Up One Of These Phones and Find Out!! 
Arrange with the telephone company for a bank of six telephones, and set them under the photographs. 
Rig them to a pre-recorded message which plugs “Pocketful of Miracles” or to the radjo spots. It 
will keep your theatre looking busy, attracting passersby and selling your coming attraction in the 
lobby the way your trailer plugs it in the auditorium. 


PM-X-4 PM-X-5 PM-X-6 


Direct Tie-in You can get cooperation from the phone company all around town 
on a direct tie-up by suggesting this promotion: Use the above photos of Falk in phone 
company ads, in their direct mail circulars which go out with monthly statements, as displays 
in their offices . . . and as teasers in the newspapers, printed with a phone number to call. 


Same message as in lobby can be used. 


ee ee 
Here's A Pocketful of Contests You Can Set Around Your City 


Name Bette Davis’ Past Performances 


Two time Academy Award winner Bette Davis has a long and distinguished list of triumphs, topped 
with her tough and tender characterization of Apple Annie in “Pocketful of Miracles.” Here are six of 
her best loved films, which you can offer as a name -the-picture-contest. If you set it with newspapers or 
TV, order stills, by numbers listed below, from National Screen Exchange. Papers can run one-a-day 
for a week, with prizes to first fifty correct answers—or print them all each day with prizes for most 
complete and correct lists of answers. On TV the personality on whose show you set this contest can 
“drop” the prints on cards, like telops. On radio, questions are read as outlined below and your play- 
date plugged, of course. 


], Bette starred opposite Paul Muni in this drama. He was a Mexican lawyer and Bette badly needed 
any legal miracle he could perform — for she had just killed her husband! (Answer: “Border- 
town’’—Order Still 13-87. Muni & Davis.) 

2. Bette won one of her Academy Awards for this portrayal of a Southern belle that doesn’t ring 


quite true. Henry Fonda and George Brent were her leading men in this film, title of which has 
become synonymous with the kind of woman she played. (Answer: “Jezebel’’—Order still 
J47. Fonda, Davis, Brent.) 


3, Wearing a wig of flaming red curls, Bette portrayed a tempestuous Virgin Queen in this histori- 
cal drama, with Errol Flynn as her leading man. (Answer: “Elizabeth and Essex.’’—Order Still 
EE-129. Davis & Flynn.) 

In this melodrama about a French aristocrat accused of killing his wife, Bette starred opposite 
Charles Boyer. (Answer: “All This And Heaven, Too’”—Order Still HT-31. Boyer & Davis. ) 
5, Bette starred with a young man then rising rapidly in films, in this romantic drama. Today he 


is one of Hollywood’s top box office attractions. They are reunited for the first time in “Pocketful of 
Miracles.” His name? Glenn Ford. Can you remember the name of that early pictures? (Answer: 


“A Stolen Life.” Order Still 642-34. Ford & Davis) 
6, This tour-de-force for Bette was all about Broadway. Marilyn Monroe had a small part in it. 


(Answer: “All About Eve’’—Order Still 1950. Davis, Anne Baxter, Marilyn Monroe, 
George Sanders.) 


Prizes for this contest can be promoted from sponsors and cooperating merchants — or they can be 
guest tickets. Post winners in lobby or out front on a special 40 x 60, with set of above stills. Use 
still PM-5 showing Bette in a scene from “Pocketful” for your tie-in photo, featuring it on the poster. 
It shows her as Apple Annie hoisting her raggedy skirts and dancing an impromptu jig for Glenn 
Ford, as Dave the Dude . . . and it will whet appetites for the comedy-and-pathos part she plays in 
her latest film. 


‘For Wives Only’ 


Set this one on television as an audience participation stunt; the angle is either to see how 
good a wife is at picking her hushand’s pocket—or to teach new wives this traditional prac- 
tice. Stage is hung with many pairs of trousers, each with big pockets sewn on. One of these is 
a Pocketful of Miracles and has in it a gift certificate for merchandise. Promote these prizes 
from merchants who will get mentions on the air. Instead of the certificate, you can fill the 
pockets with little cardboard apples. Each has a number. The winning number is later drawn 
from a big “apple basket.” 


If no local programming can accommodate this promotion, set it in your lobby or on your 
stage. Winning names and the prizes they have won should be posted prominentiy in your 
lobby each day as well as in windows of cooperating stores and at points-of-sale. Some apples 
should be marked to entitle the apple picker to guest tickets — or possibly a basket of real 
apples! 


—_————o 


Live-it-Up Contest 


Prizes in this one are a chaeffeur and a butler for a day (your opening day) so set it on TV 
or in the papers, where it will get a very big play. Use Still PM-820, which pictures both 
Mickey Shaughnessey and Edward Everett Horton in their respective costumes, and blow up 
each element for display wherever announcements of the contest are set up, including your 
theatre. Winner can be determined by a drawing on your stage or on TV, depending on how 
you set the contest—or the medium you use can run it whichever way suits it best. Important 
to you is the explanation of these two roles, as Runyon-esque characters in Capra’s comedy, 
based on a Runyon story. Be sure billing is observed, and plug playdate. Winner is to be offered 
a real butler, who will preside over all household duties on a day named by the winner, and 
buttle at a catered party you promote, held at winner’s home or a restaurant. 


Follow-up story with pictures can be used in sponsoring paper or on TV, and caterer should 
be willing to go along with you on this promotion for the publicity. Chauffeur takes winner 
anywhere he wants to go in a limosine and drives him with family and/or friends to the 
theatre that night, where he is met by official party in evening dress and red carpet. V.I.P. 


treatment. 


ART STILLS 


Use these elements for all dis- 
plays, around theatre and with 
merchant tie-ups. Together with 
PM-ART-1, on page 9, there are 
four versions of the Crockwell 
Art, as well as the big, juicy 
apple itself which is the core— 


PM-ART-2 


Television Dance Party 


Draw your teenage audiences with a “Pocketful of Miracles” 
Dance Party, using the popularity of these weekly, sometimes 
daily, TV record hops to stimulate interest in your playdate. 
Begin weeks in advance of the show by giving the TV person- 
ality hosting the program stills from the film which show Hope 
Lange and others dancing. He announces the special show, in- 
viting his audiences to come dressed in costumes of this period 


Sinatra Single Offers Special Sell 


Frank Sinatra has recorded the song “Pocketful of Mira- 
cles” for Reprise Records. The disc, out now, is based 
on the Sammy Cahn-Jimmy Van Heusen music from the 
film ... and it will give you extra mileage on your 
“Pocketful” campaign. 

Contact your local Reprise dealer or distributor 
and work with him on promotions to sell both 
the record and your playdate: window and in-store 


displays, giveaways, lobby 
displays and plays over 
P.A. system; above all, be 
sure every DJ has the rec- 
ord and fact-sheets, for 
playdate plugs. Use the 
song on the TV dance 
party described at left and 
wherever else music can 
be incorporated into pro- 
motions. Play the record 
during your _ intermis- 
sions, weeks in advance of 
playdate. 


—_- _—_—————————————— ees 


‘Pocket’ Street Bally 


Send a “Runyon-esque” character through streets in derby hat, 
cigar, spats and a very big coat with many pockets sewn on. He 
distributes candy from these pockets, wrapped or tagged with play- 
date message. You can get the candy at nominal prices from the 
vendor servicing your theatre. 


no pun intended—of your cam- 
paign. Also other highlights 
from the ad campaign. All are 
available as 8 x 10 black and 
white stills, to be enlarged and 
incorporated with any of the 
ideas suggested on these pages. 
Order them by number from 
National Screen Exchange. 


(early Twenties or Thirties) and showing the stills on camera. 
You also post them at the theatre, and he tells audiences they 
can come there to see the styles, and get an idea of what the 
costumes should be like. Boys dress like Dave the Dude and 
girls like Queenie Martin. Have a special stuffer made for the 
program’s regular mailing. 


Music of the period filmed is to be played, with the kids com- 
peting for dance prizes — and this is the kicker: The Twist 
is the current dance craze; compare it with previous fads and 


PM-ART-3 


have them demonstrated. Enterprising youngsters can create 
the “Pocketful Pachanga,” “Miracle Merenge” or the “Apple 
Annie Twist” (use still of Bette Davis with skirts up, dancing 


in Apple Annie costume—and Glenn Ford laughing at her: 
PM-5). 


PM-ART-5 


ns Make this a fun party, planting the idea that “Pocketful” is a 

PM-ART-4 fun picture. Decorate the studio o look like Queenie’s nightclub 
on New Year’s Eve . . . with streamers, balloons, movie-posters 
and accessories. Enlarge art still and spot it prominently at 
host’s desk or turntable corner, where the camera will pick it up 


Instead of using this bally on busy streets, you can keep it in a 
often during the show. Prizes should be awarded at its con- 


shopping-center or department store, concentrating on women with 
children. If you don’t identify the candy giveaway with your play- 
date, have a sign on your model’s costume saying A Pocketful of 


Surprises Waits For You In "Pocketful of Miracles." Starting 
PM-ART-6 PM-ART-7 Tomorrow At The Bijou Theatre. 
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clusion for best costumes, best dances . . . and best makeup for 
Apple Annie, if the show will ring it in. You can also push 
the apple angle by having the kids duck for them in a bowl, on 


camera (see “Lobby,” box at left). 


irank capra’s 
wild and wonderful mira ch 


3-Sheet 


Window Card 


‘IM delights up 
ihe SCrECH! yy, 


gienn ford ete Cavis 
hope lange arthur aconnell 


Also Available: 
SET OF EIGHT 
11 x 14 
LOBBY 
CARDS 


VOU UNE 10 SEE ETO RELIVE 1! 
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ol Mirevles 


24-Sheet 


ORDER ALL ACCESSORIES FROM 
NATIONAL SCREEN EXCHANGE 


‘It delights up the screen! 


glenn ford belte davis — 
ett ste 0 ‘connell 


SATIN ACCESSORIES RADIO & TV TELOP AND SLIDE 


GLENN BETTE 


FORD DAVIS 
LANGE O'CONNELL 


YOU HAVE TO 
SEE IT TO 
BELOVE IT! 


in FRANK CAPRAS 


Pocketful 
of Miracles 


PANAVISION™ COLOR Uniti imaannsts 


IT DELIGHTS UP 
THE SCREEN! 


FORD DAVIS 


se 
O'CONNELL 
iv FRANK CAPRAS 


Special 3-Piece Streamer 


15 Feet long in three seperate pieces strung together, 
in color. 


of Miracles 
i a a 
Ushers’ 


Badge 


Complete streamer 


$16.50 
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For entire 
staff. 
Each . . 40c 


De Luxe Sectional Valance 


Available in any length (Minimum order 10 feet). 
unNIEe TOCN Ge... ea $1.65 


In U.S.A. order from: 
National Flag & Display Co. 
43 West 21 Street, New York, N. Y. 
ORegon 5-5230 


FULL OF THE LITTLE THINGS 
THAT MAKE A BIG 
MOTION PICTURE GREAT! 


GLENN BETTE 
HOPE ARTHUR 


LANGE O'CONNELL 


In Canada order from: 


Theatre Poster Service Ltd. 
227 Victoria Street 
Toronto, Ontario 


in FRANK.CAPRAS 


Pocketful 


of Miraci 9x12 Flag 

iracies —- 

SRE £2 bene on stat agin wal or inside bby, 
Doubled. aces? . a Si AS reoreess 1s $75.00 


FREE Radio Spots: 


The complete set, of varying time lengths, includes a 


laugh track of audience reactions to sneak previews. 


FREE Interview Record: 

with Glenn Ford (2.35) 
Edward Everett Horton (3.25) and Mickey Shaugh- 
nessy (4.24) on one side and on the other Bette Davis 
(2.40) Frank Capra (4.0) and Thomas Mitchell 
(4.25). A 12” double faced LP. 


FREE TV Spots: Two full minute an- 


nouncements and two 20 second spots. Ed Sullivan 


Open end “conversations” 


opens one of the 60 second trailers, against a back- 
ground of Broadway, pitching for the Runyon magic 
brought to the screen in ‘Pocketful’ (similar to his 
gig in screen trailer). Other spots include the Crock- 
well art page 8, Mat 3C) and use of “apple art” as 
well as scenes with all the stars, stressing comedy 
and “heart.” 

These records and spots will be shipped FREE while 
the supplies last. Please be sure to ask the stations 
to return this material to you when it is no longer 
needed. Then send it to your United Artists Exchange 
via the Film Delivery Service so it can be used with 
later playdates. 

Order from: Exploitation Department, United Artists 
Corporation, 729 Seventh Ave., New York 19, N. Y. 


Both of the announcements 
illustrated are available in 
both styles and will be made 
up on either a glass slide or a 
Check form 


preferred before ordering. 


“Telop” print. 


Style “A” 


PRICES 


$5.00 without theatre im- 
print 


$7.50 with imprint 
$2.00 for each additional 


slide or telop 


Note: Theatre copy added 


locally can only be done on 


the Telop print. 


Style “B” 


Style ““A” is for use of regular 
Order from: — 8 
20 second announcement. 


QQ TITLE CARD CO. 


Style “B” is to be used for sta- 
247 West 46 Street 


New York 36, N. Y. 


tion break announcement. 
Call letters will be included at 


no extra charge. 
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